Sicily: where experiential tourism comes to life
Sicily is growing and accelerating in terms of seasonal adjustment.

By 2025, international markets, air traffic and visitor numbers will have grown
significantly.

ITB 2026, SICILY CONFIRMS ITS POSITION AS THE QUEEN OF EUROPEAN TOURISM
WITH GROWTH IN TOURIST FLOWS AND DESEASONALISATION

In Milan, Councillor Elvira Amata presented the 2025 figures, which show a surge in
international tourism and a boom in “experiential” travel, as well as new investments worth
€135 million.

BERLIN, 4 March 2026 — Sicily is strengthening its position as a leader in the international
tourism industry. At today's ITB Berlin press conference, Elvira Amata, the Regional
Councillor for Tourism, Sport and Entertainment, reviewed a highly successful 2025
characterised by consistent growth and a gradual reduction in seasonality.

The numbers behind the success: beyond the summer peaks

2025 marks a turning point for the island. Data show a 2.8% increase in arrivals and a slight
rise in the number of overnight stays (+0.24%). The most significant figure is the seasonality
index, which fell from 0.64 in 2023 to 0.62, clearly indicating that Sicily is becoming an
attractive year-round destination.

In terms of the German market, arrivals increased by 2.9%, rising from 465,000 in 2024 to
478,000 in 2025. Overnight stays increased by 3.9%, rising from 1,787,000 to 1,857,000.
The average length of stay for German tourists increased by 0.9%, rising from 3.85 days in
2024 to 3.88 days in 2025.

Sustainability is a particularly important factor in the overall picture of tourist flows: the ratio
of tourists to residents remains sustainable and is lower than in competing regions such as
Puglia and Sardinia. This ensures ample room for growth without compromising the
liveability of the territories.

Some provinces within the region stand out for their seasonal balance, including Catania,
Palermo, Enna and Caltanissetta.

The proportion of German tourists among total visitors increased in 2025, rising from 7.9% to
8.1%.

Air traffic grew steadily at an annual rate of +0.6%, with excellent performance from Palermo
(+3.4%) and Lampedusa (+2.5%). Foreign markets (both EU and non-EU) are growing in
importance and now account for 36% of total traffic.



Sicily is successfully capitalising on new global trends associated with “explorers”, who seek
authenticity and generate 18% more economic value than the average tourist.

«Our challenge is to transform our extraordinary natural and cultural heritage into high-
quality experiencesy, said Councillor Elvira Amata. «The data proves us right. With a
Reputation Score of 90/100, Sicily is now the second most popular destination in Europe and

fourth in the world on TripAdvisor's “Best of the Best” list». The level of satisfaction among
German tourists with Sicilian hospitality has also increased, achieving a high “Hospitality
Reputation Index” score of 9.29/10 in the “upper-scale luxury” segment (5-star and 5-star
luxury) and 8.69/10 in the “upscale/mid-scale” segment (4-star).

Cycling tourism plays a significant role in the department's plans, with Sicily ranking among
the top five ltalian destinations for cycling tourism. Routes such as the Sicily Divide and the
Via dei Tramonti are key in attracting visitors to the countryside and promoting it alongside
the coast.

To support this growth, the region has launched a strategic plan based on four pillars:
1. Seasonal adjustment

2. Enhancing inland areas.

3. Major events (sport and MICE) for the international market.

4. Film tourism, transforming film sets into travel destinations.

«We are creating a new geography of travel», concluded Councillor Amata. «A more
balanced and sustainable Sicily that is ready to compete at the highest levels in the global
market). Positive signs were also evident across all indicators in the German market in

2025, confirming strong interest and growing appreciation for Sicily as a tourist destination
among an ever-increasing number of German tourists.



