
 
 

 
 

A high-appeal destination: 

sea and authentic experiences to enjoy all year round 
Sardinia — a continent at the heart of the Mediterranean — 

presents itself to London with a quality offering available in every season 
 

A mythical, luminous island, recognisable at first glance. Sardinia presents itself to United Kingdom media in 

London as an international destination experiencing strong growth — one that successfully combines the 

appeal of its sea with an authentic and increasingly diverse offering. Nature, culture, sport, wellness, major 

events, historic villages, walking routes and food and wine together compose an integrated tourism narrative, 

aimed at audiences who value quality of experience and sustainability, with hospitality options ranging from 

grand resorts to luxury villas or more intimate retreats.  

2025 confirmed the Island among Italy's most dynamic destinations: over 5.1 million arrivals and nearly 21.8 

million overnight stays, representing overall growth of 15.6% compared to 2024, rising to 33% above 2023 

figures. Particularly significant is the data from international markets, which generated over 12 million 

overnight stays, accounting for 56% of the total — confirming the continued internationalisation of the 

destination. Within this picture, the United Kingdom plays a strategic role: in 2025, British visitors recorded 

163,979 arrivals and 836,411 overnight stays, with growth of over 18% in arrivals and over 17% in overnight 

stays compared to the previous year. The UK market ranks fourth among Sardinia’s international source 

markets, with an average length of stay of approximately five nights — among the highest of any market, 

underscoring the exceptional welcome extended to visitors. The outlook for 2026 points to further 

consolidation. Initial national analysis of data from the “Alloggiati Web” platform indicates that Sardinia 

recorded, in the first half of the year, an 8.24% increase in arrivals compared to the same period in 2025 — 

almost double the Italian national average — and growth in the international component of 11.44%. The start 

of the summer season has also shown particularly encouraging signs: early June figures confirmed rising 

demand, reinforcing the Island's position as a leading Mediterranean destination for British travellers.  

The sea remains Sardinia’s primary identity marker and most recognisable tourism product: spectacular 

coastlines, crystal-clear waters, iconic beaches, protected marine areas and coastal landscapes among the most 

admired in the world. From Gallura to the Gulf of Orosei, from the north-west to the Sinis Peninsula, through 

to the stunning beaches of the south, Sardinia offers a unique coastal heritage — one that combines relaxation, 

nature, water sports, sailing and territorial discovery. The international success of iconic places such as Cala 

Goloritzè, La Pelosa and Tuerredda — to name but a few — confirms the evocative power of a sea that 



 
 

 
 

remains the gateway to a much richer and broader experience — one enriched by towns and villages steeped 

in history, tradition, culture and food and wine of genuine world-class excellence.  

“The British market is of great strategic interest to us,” highlights Franco Cuccureddu, Regional Councillor for 

Tourism. “It demonstrates a strong inclination towards discovering Sardinia and a particularly significant 

average length of stay. We want to present UK audiences with an authentic, welcoming and contemporary 

Island: a destination where the sea is certainly central, but where it is seamlessly integrated with culture, 

nature, sport, wellness, excellent food and major events.”  

Alongside its coastal and seaside offering, Sardinia is developing an increasingly rich experiential proposition. 

Active tourism finds an ideal environment on the Island: cycling, trekking, mountain biking, horse riding, trail 

running, climbing, sailing, golf and other outdoor activities span coastlines, mountains, highlands, natural parks 

and historic mining trails. The recognition of the Cammino di Santa Barbara as the world’s best hiking trail for 

2026 confirms the Island’s growing appeal for travellers seeking nature, movement and a slower, deeper 

discovery of the territory. Complementing this is a calendar of major events. Winter and spring have been 

dedicated to sport — including the Giro Ciclistico della Sardegna (Sardinia Cycling Tour), the ATP 175 Tennis 

Tournament in Cagliari and, above all, the Louis Vuitton 38a America's Cup Preliminary Regatta Sardinia — 

alongside major events of strong cultural identity, while summer continues with further headline events and an 

extraordinary programme of cultural, musical and film appointments.  

The slow travel dimension represents another strategic pillar: characterful villages, royal towns, religious trails, 

pilgrimage destinations, cultural itineraries and UNESCO heritage sites invite visitors to explore a deeper, 

ancient and surprising Sardinia. The inscription of 18 Domus de Janas necropolises on the UNESCO World 

Heritage List further strengthens the Island's cultural profile as a land of millennia-old civilisations and unique 

archaeological landscapes in the Mediterranean. The recognition of Sardinia in Lonely Planet’s Best in Travel 

2026 similarly contributes to reinforcing the global reputation of the many destinations across our island.  

Food and wine tourism is also growing in importance, becoming increasingly central to the international 

traveller’s experience. Distinctive wines, artisan cheeses, traditional and ceremonial breads, handmade pastas, 

bottarga, olive oil and sweets tell the story of a Sardinia shaped by community, craftsmanship and hospitality. 

Food becomes a key to unlocking the territory — its villages, wineries, farmhouses and flavour trails. Closely 

linked to food are broader themes including quality of life, wellness and longevity, which connect Sardinia to 

an increasingly powerful international narrative. Ogliastra, one of the world’s emblematic blue zone areas, 

helps portray the Island as a place of balance between environment, community traditions, lifestyle and 

wellbeing — a model of sustainable and responsible tourism, capable of distributing experiences and visitor 

flows across multiple territories and throughout the year, brought to life by Carnival celebrations, Holy Week, 

traditional festivals, music events and film.  



 
 

 
 

“Our vision,” concludes Councillor Cuccureddu, “is that of a sustainable, responsible destination, accessible 

throughout the year. Sardinia is sea — but it is also culture, nature, walking routes, sport, craftsmanship, food 

and wine, weddings, wellness and major events. In London, we want to tell the British media about an Island 

capable of surprising even those who think they already know it: a destination that is close, authentic and 

extraordinarily modern, while remaining true to the strong, widespread traditions that today offer visitors 

unique experiences.” 

 


